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"Tt's Time We Took Snow Seriously."

CANADA'S FIRST "WINTER CITIES' BOOK NOW OFF THE PRESSES

order form enclosed with this NEWSLETTER makes available a newly-
‘published book, "Reshaping Winter Cities" which is a important addition
‘to the extremely thin literature that exists dealing with the subjects

f winter, northness, cold and snow and their implications for people.
ole credit for this book goes to Prof. Norman Pressman, Professor

Urban and Regional Planning, Faculty of Environmental Studies at the
niversity of Waterloo and National President of the Livable Winter
y Association. However, Prof. Pressman received help and encouragement
rom Mrs. Xenia Zepic, Senior Planner, Metropotitan Toronto, and other
‘leading exponents of the "livable winter city idea" . 1

‘The book was an offshoot of a national student competition, a successful

tivity sponsored by the Livable Winter City Association the planning

nd organization of which was spearheaded by Prof. Pressman. Main contents
the book are articles prepared by the judges in that competition and

N outline of some of the concepts and innovative ideas generated by

rize-winning students. Thus the book presents the main arguments in

favor of improving our communities and cities in the context of our

rthern climate. We suggest it would make a good starting point for

UR explorations of this subject which surely is of interest to northerners.
f



ASSOCIATION NEWS

NATIONAL CAPITAL CHAPTER PLANNING ORGANIZATIONAL MEETING Feb. 28

on Jan. 10 a wine and cheese party was held on the initiative of LWCA
National Capital Chapter. Some 30 local architects, planners and other
interested persons attended. Patrick Chen, LWCA Past President, put on

.

a slide show depicting ideas for improving Winter Cities.

On Feb. 2 the Chapter plays host to a Colloquium on Planning and Animating
the Winter City. This event begins with a reception in the Mayor's office
at Ottawa City Hall with the City as host. LWCA members were invited

to attend. The main events of the Colloquium program follow . throughout
Feb. 3 as outlined in items published in this NEWSLETTER.

On Feb. 28, at a meeting in Ottawa City Hall boardroom "B" at 17.00 hours
LWCA friends and supporters will meet for purposes of choosing an executive
for the National Capital Chapter. Persons wishing additional information
may obtain such by phoning Sheila Pepper, City of Ottawa Planning Dept.,
(613) 563 3181.

TORONTO CHAPTER. ORGANIZATIONAL MEETING IS LARGEST EVER

Twenty-four persons == planners, consultants, architects, climatologists,
students, journalists, developers, and others == met Jan. 24 in Metro
Toronto Planning department boardroom to carry forward the work of
organizing Toronto Chapter. It was the largest group yet to attend

any chapter meeting. Greg Ross, Chapter chairman, presided

With a full quorum of the National Executive present and voting, approval
was unanimously voted for a mnew logo for the Association. The logo had
been developed by a committee consisting of Seppo Kanerva, Greg Ross,
Manual Oliviera and Vladimir Matus. It is a three-color drawing with
four upright bars in red to depict the four elements -- earth, air, water
and fire, =~ also to represent the four seasons. These are superimposed
on a large circle to indicate the sun, source and sustainer of life.
liorizontally a blue bar at the top represents a roof, or the idea of
protection from the elements. Approval of the logo permits its incorpo
in new stationery to be printed immediately. The new logo will also be
featured in the next issue of NEWSLETTER.

ration

Recognizing the need for an urban address for the Association, and

in recognition of the present situation where a majority of National
Executive members are located in the Toronto area and as a matter O
convenience the mational office was moved to Toronto, it was decided
to use the offices of Enerplan Comsultants in Toronto, as a mailing
sddress for the national orgamizationm, also the Toronto chapter. The
address, as given below the masthead on page 1, is Ste. 301 ,.,,250 The
Esplanade, Toronto, Ont., M5A 1J2.

George StOthOl‘l? chairman of both the Programs/Events and Educatioﬂal
Committees, reviewed a long list of ideas and plans being considered,
these committees. The suggestions would provide scope for participatlon

by those prepared to be involved.




GUEST EDITORIAL

THETY O AR L LENE RO ORMLANDBCAPENARCH T TE CApgg
T Beo A VD0 L O TP R R IDT BOG BNERY g o R PR G TP T8

By Kim Allerton, Northwood Associates Landscape Architects Ltd.,

Owen Sound, Ont., Editor, American Society of Landscape Architects,

Ontario Chapter NEWSLETTER

Landscape Architects have a unique and challenging role as participants in
the design of livable winter cities and spaces.

The challenge is to combine the functional and practical aspects of the
livable winter city with components that make the city comfortable and
interesting for its winter inhabitants.

Functionalism and practicality are all important. Parking lots must be
designed with the logistics of snow removal in mind; walkways must not be
designed or constructed with slopes that would be dangerous if covered in
snow or icej drain inlets and low points in the drainage system must not
be located at crosswalks; energy must be conserved; strong winds must be
buffered; and precious winter sunshine trapped and collected. These are
the functional and practical aspects of livable winter city design and all
landscape architects are trained to consider them.

But there is more to livability than function. A classic example would be

a design that takes advantage of winter wind patterns to sweep key areas
clear of snow. The solution might be applauded as a great breakthrough in
energy conservation; very functional and practical, but if a pedestrian
were to attempt to pass through any of these windswept areas, he too would
probably find himself swept away ( or frozem) by those same winds. The
comfort, hospitality and human-ness of the spaces must be considered as wells

Beyond function and comfort there lies a third, more abstract quality of a
space that is key in creating a truly livable ( not just endurable) winter
city. One of the main obstacles to people's enjoyment of northern cities
in all four seasons is their own attitude toward winter. Landscape archit
can play a part in changing this by taking best advantage in their designs
of what winter has to offer in the way of texture, colour, sparkle form,
etc. Their training and experience and sensitivity enables the possibility
of combining people, and spaces, and winter to create a city, and/or
space that is functional, practical, comfortable and exciting, attrac
vital, interesting and "beautiful". Herein lies the uniquene of our
landscape architecture, as well as being a technical science that encomp
site engineering and urban planning, is above all an art form; a profess
that can touch people personally and emotionally and has the greatest
impact and success when it does.
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The challenge is to address the user needs while considering their safetYfy
and comfort; stay within the budget; conserve energy; enhance and intenst
the special characteristics of winter; and be flexiblé: a design has t©
work in the summer as well! I, for one, look forward to this challengé

and I applaud the inspiration and effort of the Livable Winter City
Association. A Capital idea: ]
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The "Community Retrofit" idea was born three years ago when Nelson,

Ross and other Enerplan staffers were brainstorming the problem that

in spite of the several energy-conserving projects of recent years, most
older homes have been improved little or not at all. Later, at an energ
conference in Vancouver, Ross met Pearson and told him of the discussjgy
Having been involved in some of the less-than-successful programs, 1
Pearson was immediately interested and invited Ross to visit Halifax

for further talks.

Several meetings later, a plan was taking shape. Why not involve the
community in order to streamline and give momentum to the retrofitting
effort? Why not do it in Halifax in selected demonstration areas?

Assistance that could be offered to potential retrofitters could include:
construction experts could examine the houses of consenting residents

to determine specifically what retrofitting should be recommended in
consideration of the structural condition of the houses and realistic

cost limits; householders could be assisted and advised in applying

for permits, grants or assistance; financial and insurance packages

could be worked up with the help of institutions in the community; training
could be given to local tradesmen to equip them to deal with the special
problems encountered in retrofitting; a system of inspection and control
could make sure all work done was of satisfactory quality. In brief,

every possible assistance could be offered to potential retrofitters
except for paying the cost of the actual retrofitting of their homes.

With these inducements, plus a strong promotional campaign, surely

a large proportion of home owners could be persuaded to reopen the question
of retrofitting.

The payback could be impressive. Ross and Pearson estimated, based on
research, that most of the older homes in central Halifax use $1,500
to $3,000 worth of fuel each year. Savings from comprehensive retrofit
have been shown to average around 50 percent. If only 1,500 homes were
retrofitted under the plan, total savings in energy costs could exceed
$2,000,000 annually. Additionally, resale value of the improved houses
should increase possibly by $2,000. $3,000 or more per unit.

Governments would be pleased with the reduction in energy consumption =-
a goal of numerous government plans and efforts. More important, the 3
community would gain in several ways. Local construction firms and their
suppliers would pick up an important volume of business. So would
manufacturers of construction components and materials including windows,
doors, insulation and heating equipment. Designers, planners and other
consultants would be involved for some of the work. lLending institutions
and insurers would benefit.

Halifax private sector, when informed of the proposal, showed lively
interest and a willingness to consider providing support. With this
encouragement, the city, backed by the Nova Scotia government and on Y
Pearson's recommendation, commissioned Enerplan to prepare“a feasibility
study, a '"Phase 1" report so that all parties expected to participate
might have opportunity to give the plan thoughtful and detailed
consideration.

When "Phase 1" stood up to thorough scrutiny, '"Phase 11" report was
commissioned, fleshing out the proposal and filling in the specifics.
Two large demonstration areas near downtown Halifax were designated
and steps for implementation were set out.



iy

The North Demonstration community of some 68.3 acres contained 24198
dwelling units, an average of 40.8 per acre; the South Demonstration
community extended for 45.4 acres and contained 2,725 dwelling units

or 60 per acre ( see map previous page ). Most homes were middle class
with a large proportion being apartments in low rise buildings.

Reasons for selection of these areas: They would be accessible and
visible so that the whole city would be well aware of the project. They
were large enough to demonstrate community-wide application of retrofit
principles and techniques, yet small enough to permit extensive interactiop
between project technicians and householders. The most compelling reason
was that boundaries of the two neighbourhoods coincided with designated
Neighbourhood Improvement Program %NIP) and Residential Rehabilitation
Program (RRAP) areas making available a quantity of research data and,
in fact, carrying forward these two improvement programs.

As the concept unfolded, interest and indications of support om the
part of the private sector increased. There were surprises. Esso Petroleum
Ltd., supplier to many of the homes ( oil is still the principal fuel
used in Halifax homes ) indicated positive support, even though some
volume of oil sales might be lost. However, increased sales of replacement
heating equipment might offset diminished oil sales.

Financial and insurance institutions were enthusiastic and helpful. With
their co-operation a financial package was put together using the advantages
of mass buying and government guarantees to obtain favorable rates.

In the process of preparing the "phase 11" report, Enerplan representatives
examined a number of houses to get some idea of the problems. Thanks,
possibly, to Nova Scotia's boat building tradition, most houses appeared
to be sturdily built, but joists tended to be heavy and were often keyed
at angles making installation of insulation and vapor barrier difficult.
Some 30 percent had flat roofs, or roofs peaking slightly in the middle.
In the era of cheap oil, these had been warmed and dried by heat escaping
from the houses. But with recent attempts to insulate, waste heat no
longer kept them so dry and rot-free. Heavy wet snow (typical of Halifax)
now accumulates on many such roofs. Moisture penetrates and rotting sets
in. Thus, improper retrofitting has created problems. New and different
techniques would be needed -- extra bracing and drainage of the flat

or nearly-flat roofs and careful installation of vapor barrier to prevent
moisture penetration.

Unsatisfactory results from past retrofitting was one reason for reluctancé
to undertake more, householders stated. Some work had actually been
damaging requiring corrective measures at additional cost. Local tradesmen
had sometimes been poarly trained. Promotion and marketing had not been
particularly helpful. Insulation, windows and doors had been strongly
pushed and other retrofitting ignored. There had been little attempt to
cell full retrofitting applying to all components in each house and
recommended by qualified retrofit experts.

As discussions continued, it was agreed some dramatic promotional stepS
could give extra 'push" to the retrofit drive. It was, thus, decide
there should be a "storefront" resource centre and office for a one-year
period so that householders could quickly and easily get answers an
make contact with project operators.






























