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Dear friends of liveable winter cities 

The Winter Cities Association has teamed up with a new partner for a 
new look We hope you like it. The northern magazine Up here is particu
larly suited for th06e of US who live, work and play in winter climates. 
Nearly all of their articles are written about the northern hemisphere and 
by people who have experienced its magic and its wonder first hand. 

Your association board fuels that not only willihis partnership incre1l5(' 
the awareness of the Winter Gties Association members, but it will also 
increasoe the awareness of those who will be reading about US for the first 
lime For those of you who are joining us. a big ,",'Cleome to our association. 

Our membership stretches around the world and deals with practically 
ewry aspect of life in the northern hemisphere. INc have conferences 
around the world too, every odd numbered yea r. Our last conference was 
in Bratsk. in the region of Irkutsk in Siberia, Russia. Attendance was high, 
about 700 delegates, who presented very interesting papers on children 
and the northern environment. Bratsk also provided a fantastic cultural 
experience Ihal everyone enjo)"'!d. 

Our next confe~nce is in Marquette, Michigan. in the United States. 
This year, they \"IlCre practising snowing for us for next year's conference. 
understand they managed about 600 em! Read all about Marquette in this 
issue and following i5liues. 

Winnipeg. Canada had the International Conference of Mayors of 
Northern Cities as well as a showcase in February. It focu5ed on leisure 
planning. environmental recyding and waste management, lifetime educa
tion and its relation to communication and transportation and accessibility 
issues. Rick Hansen set the tone as guest speaker by emphasizing the 
importance of teamwork in meeting the challenges of living. working and 
playing in winter cities. J gave a presentation to the Northern Mayors, urg
ing a closer tie between the two organi~tions in order to make better use 
of S<:aC((! resources and to increase information flow. They agreed,. and we 
will work together over the next couple of years to make it happen. 

At our board meeting in Winnipeg we heard ~ports on the Polar 
Bridge project (a cultural exchange of children betwem Russia and 
Canada) and the possibility of expanding this to Scandinavia, a progress 
report on the Marquette conference, and the expansion of the Winter 
Cities organi~tion into world regional bodies. We also extended the sub
!iCTiption of our new magazine for one year, to those of you who waited 
patiently while we restructured. Thank you. 

New readers, please use the membership application in this issue and 
join us as we explore Liveable Winter Cities, in future issues. 

By the way, we are now a~pting bids to hOiSt the 1999 and 2001 Winter 
Cities ConferenCE'S. Please contact us and we will send you the bidding 
package. It takes about two years of preparation work. but people from all 
over the world attend, enjoy your city"s hOiSpi tality and become your 
friends. 

H~ a good summer, from Wi"ter Cities. 
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Warm weather bias in northern cities 

warm w",ath~ bias often ruins 
attempts to create livable. year
rou nd outdoor spaces, say:> 
Norman Pressman, University of 
wat~loo urban planning professor. 
Wint~ gets a bad rap, bemuS{> the 
way our cities art! designed rt!flecls 
our distaste for that particular 
time of year. He contrasts North 
American urban land>eape and 
altitudes with those found in 
Scandanavia. where winter is wel
comed as eagerly as summer. 

'They love winter, they Jove the 
things you can do,R says rrofessor 
Pressman.- who has been relebrat
ing the joys of win ter cities for the 
past decade. H\'k are taught to 
view winter and cold negati\"d y, 
and summer and heat positiwly." 

Professor Pressman outlines 
these observ.1tions in his book, 
Northm1 City.;mpe Litrlrillg Desigll 10 
Climate, published by the Winter 
Gties Association in Wollowlmife. 

The origins of the Canadian out
look On winter arl" hard to pin 
down, although Professor Pressman 
suggests the leading culprits indude 
the tTa\l\!1 industry which has a 
financial interest in travel !iOUth. 
and _ather forecasters who pre
sent cold wrother in the gloomiest 
of terms. Regardless of the causes. 
the results crm be.<;('en in the \\ .... y 
we design buildings and city spaces. 

FOT example, we often retreat 
indoors during winter months. 
OttUpying complexes such as 
downtown lOronto's network of 

Make sure yauare on our Us! 

underground passages or the 
gigantic I .... est Edmonton Mall At 
the same lime, warm ",-eather bias 
often ruins attempts to create liv
able year round outdoor spaces. 
Ottawa's Sparks Street Mall,. for 
example, spends the winter in the 
shade of surrounding towers and 
seTves as a channel lor i<:y winds 
that blow betWel"n these building$. 

[n contrast, notes Prolessor 
Pressman, Scandanavian cities lea
ture wind-protectoo alcoves which 
haw been located to gain a south
ern exposure and capture what 
sunlight and warmth there mighl 
be. Such simple strategies can gar
ner significant results.. he argues. 

Dr. Pressman calls for Ihe devel
opment and application of a 
revised architectural "grammar" 
that is sensih w to the needs and 
opportunities presented by all sea
sons. "You can get beller urban 
form, which reduces the negatiw 
impact of winter and winter
induced stress,R he says. "The prin
ciples arC few and they're simple, 
but there are hardly any excellent 
examples to be found anywhere in 
the northern hemisphere." 

Prof. Pressman wlU be honoured 
kor his work by the CanadiaJ1 
Institute of PJanr-,.,s in June. His book 
is available from ihl" Winter Gties 
Association. C/o Gty of 'tilowknife, 
Box 500, 'ft.>lIoI"knife, NT X1A 2N4. 
Fax: (403) 920-5649. The cost is $33 
plus $1() for shipping and handling 
(express m.1il) or $4 (surface nun) 

"" Q,"" beginning a m.;n., 0{ all ou, affilinll: ,.,.;n;;"lions """ IMr members in North 
Ammm 1IJ make su'"" ~ "'" inclwded and ~ Mre ~r I""P"'" Dddrrss, pi""" am"'" ..s
., y,;"ter Olin Assodalio>l. ro 8m: m Yrllowknik ".,. 0"',,00 XlA 2M_ 

This will toIsu,"" ~.If kept on (Nr mniling lists.tId Ihill !p" .-.m", any IIi"W infv,m,,
lion Ihill is bring:<all ""L ~",,'d III$/) liM yvu /0 sm" us II trw 1"''''S",phs "" .ny i,,'ms';ng 
Ihings!PI" cily or Qrm dots /0 rna"" winter _ rnif1yJ1Ik. Shtiln 1'q1per, I"'SI ",.,.ident is 

011' rolunletr CI1"OTd;nnlOr and "'ill foilfJW lip wilh arlicks for """,",, issue< Srnd YVU' iM>s 
10 Sltriln ~ 21 o.rnpfind CoIir!; Ntpt'II", ON 0."""" K2E lX8. Thank yvu ShdI4. 
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Winter Cities looks for future hosts 
The Winter Cities AssociMion is 
searching for fu tur(! host ci ties for 
ils Forum, an event designed to 
provide an information exchange 
and to promote the best features 
of life in winter cities. The crite
ria for sele<:tion Can be obt3ined 
by rontacting the the WCA in 
Yellowknife. Contracts are drawn 
up with successful bidders and 
must be in place three years 
before the event. 

The applicant/host community 
must motivate, encourage, and 
otherwise promote the improve
ment of the livability and viabili
ty of communities in the snow 
belt region(s) of the world. 

The Winter Cities Forum plans 
should include a high qua~ty ron
furenc(, focusing on leadership, inno
vation,. leclmiq1K'S. and technologies 
as they relate to wimer and cold cli
mates.ln addition host cities should 
plan a high quality exhibition/trade 
show featuring winter and cold cli
mate related techniqUE'S, technology 
and proclucts, together with cultural 
('1.'eJlts. The Winter Gties Innovation 
Awards Program must be part of 
the conference. 

The Host Gty is responsible 
for all CQ!;ts aswciated with host
ing and administering all compo
nents of the Forum, organizes all 
events and promotes the confer
ence, worldwide. 

A representative of the host city 
is appointed to the I'.'CA Board of 
Directors for a four }'('at term,. statt
ing two years prior to th(' ('Vl'nt and 
('nding two years afler the ('vent. 

To submit an application, ci ties 
should provide a leller of inter
est, signed by the Mayor to the 
weA by July 31, 1996. 

The applicant city(ies) must 
make a formal presentation to the 
weA during the Winter Ci ties 
Forum '97 in Marquette. 

Negotia tion of a formal con
tract betw('en th(' WeA and the 
host ci ty must be completed at 
least three years prior to the 
Winter Gties Forum. 

What is a 

To obtain a copy of the crite
ria. contact City of Yellowknife, 
Winter Ci ties, attn Mr. Joe 
Kronstal, Box 580, Y('llowknif(', 
NT, XIA 2N4. 

c.u.nmPloNQ 

~s an Olympic skier, I' m 
courageous for two minutes at 
a time. My /ri('nd linda is 
courageous every day 0/ her 
life. She is a true champion. 

linda has Huntington's. It is a 
truel, hereditary brain disease 
that causes physica l and 
mental deterioriltion. and 
eventual death. 

Although there is no cure, 
the rll is hope. Research has 
never been moril promising. 
We 've found the gene that 
causes Huntington's. Now, 
we 're working on a treatment 
and hopllful ly, a cure . 

Please support these 
champions and help us fight 
Huntington's disease. 

YOU CAN MAKE A 
DIFFERENCE. 

~, 
.;:.<.-t< I~ 

Ed; Podivinsky 
Olympic Bronl. MedoG .. 

HUNTt NGTON 
SOCIETY OF CANADA 
13 Water Sireet North. Box 1269 
Cambridge. Ontario N1R 7G6 

(519) 622-1002 

a..m.bIo Rogi< .... "" 
~11·1S 
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Marketing Northern 

To r{ SM 
I n northern Ontario, and 

across Canada generally, the 
traditional view of forests as 

a $OurCi.' of timber and timber 
industry employment is gradual
ly expanding. to indude the 
notion of public use. Thday, thrff 
of four Canadians view the forest 
as a national treasu~ to be held 
in (rust for fu ture generations. 

In northern Ontario, a tradi
tionaltimber ha rvesting area, it is 
now being recognized that past 
fort'St management practices have 
resulted in unanticipa ted changes 
to the environment. Sustainabili ty 
has become an issue. Sustainabili ty 
of Canada's forests encompasses 
three components: environmental 
sustainability, ecQnomic sustain
ability and social sustainability. 
There is another factor which 
must also be considered: The for
est comprises a major part of the 
Canadian landscape, and is a 
backdrop {or a multi-million dol
lar industry in tourism and out
door recreation. 

Within the erotourism move
ment, or nature based tourism, 
which is the fastest growing sector 
of the Canadian and in ternational 
market, there exists the potential 
for forest-based ecotourism. 

A study of forest-based 
tourism opportunities in northern 
Ontario set out to identify the 
ecotourism preferences of visitors 
and to develop a socio·economic 
visitor profile. 

From a presentation by Larry Neal., University of Oregon 

A sample of potential visitors 
was surveyed, using the mailing 
lists of two regional outdoor 
equipment retailers, and setting 
the boundaries at an approximate 
1000 km radius. The responses 
were analysed several different 
ways, including by income level 
education level and whether or 
not the respondent5 were mem
bers of an environmental group. 

Interestingly, the results indi
cale Canadians value water-based 
activities more than United States 
residents. There was also a notice
able division of interests between 
higher and lower income visitors, 
with the higher income group 
preferring paved roads and seT"" 
vices, and the lower income 
group willing to travel great dis
tances on unimproved roads, to 
remote areas. 

The analysis suggested there are 
actually six potential market seg
ment5 for northern Ontario forest 
tou rism" identified by the study 
group as enthusiasts, weekend 
warriors, tourists.. escapists.. natu
ralists, and adventure natural
ists. 

Generally, those who 
favour ~artificial" activi ties 
and winter activities, favour 
a fairly high standard of 
accommodation. and those 
who express interest in bicy
ding. hiking and so on ate 
more likely to take their 
own tent. 

, 

Enthusiasts 
Some 22.9 percent of the respon
dents fit this image. They exhibit 
a strong interest in all types of 
activities, with the exception of 
hunting. They prefer settings 
wi thout obvious human influ
ence, past or present. They are 
more likely \0 travel in June and 
September, and they obtain their 
information from reading. and 
friends and relatives. 
Demographically, they range (rom 
16 to 30 yeats and 50 to 59 years of 
age, and have few children at 
home. Their preferred activities are 
hiking. canoeing. biking. fishing 
and swimming. They have an 
interest in higher end aCCQmmoda
lion as well as bed and breakfast. 

Weekend Warriol> 
Some 19.1 perrent of respondents 
belong to this group. They show 
an interest in what the study 
group termed "artificial" activi-

r 
• 



-

r lies, such all individ ual sports and 
waler skiiing. The pristine nalu re 
of a setting is not as important as 
it is to other groups. and remote
ness is not particularly aUractive. 
\Akekend Warriors lIre more likely 
to use a hotel tra,~l iI5 a group, 
and use " 'lVel agents. Tht)' lend 
to I.,wel in March. Most are sin
gle. They are in terested in hiking.. 
canoeing. fishing. biking and 
swimming. 

Tourists 
Some 115 percent of respondents 
belonged to this group. Tourisl5 
enjoy activities that aTe not too 
physically demanding, such as 
day trips on (001 or horse back. 
They also like activi ties which are 
nature based, such as viewing 
wildli fe. They participate in 
nature tours and are interested in 
local culture and human works. 

Both remoteness and indust ry 
influences are seen 85 negatives 
by Ihis group. However set tings 
altered to increase comfort and 
access are viewed more positively. 
This group tends to travel in July, 
and is not likely to travel in 
September, Deeember and 
February, They tend to belong to 
environmental groups, and Ih1! 
outside the city, Demographically, 
they are married and have a high 
number of children at home, are 
educated" weal thy and over 40 
reaTS of age. Thei r preferences for 
a northern Ontario vM<ltion "'ere 
hiking., canoeing. biking, fishing 
and visi ting parks. They are like
ly to use organized campsi tes, 
and to stay in hotels. 

The study group recommend
ed carefully targett ing a promo
tion campaign to this group. If 
the experience is built around a 
platform of pristine na ture wi th 
remoteness and difficult access, it 
is likely this group would shy 
away, Enyironmenta l friendliness 
and convenience would be more 
appealing. 

w N , 1 I , , , , 

Escapists 
Some 13.1 percent of responden ts 
belong to this group. They are 
less in terested in nature, than in 
more ~art ificiaiN adiyities, such as 
motorized wate.. activities and 
downhill skiing. Remotene5S is 
nOl a barrier. They organize their 
own trips, travel wi th friends, 
generally live in the ci ty, and uti
li:w tents for accommodation. 
They often travel in March. They 
tend to be single or divorced. 
m;de, and ha\'e a high I_I of 
education. Their age ranges from 
20 to 40. They exhibited interest 
in hiking. canoeing., fishing. 
camping and mountain bik ing. 

Escapists are not good targets 
for ecotourism promotions, bu t 
white wate.- canoeing Of" mountain 
climbing would appeal to them. 

Natllralists 
Some 18.8 perren t of responden ts 
"'ere classified in this group. 
Over al~ they prefer nalure
based. moderately challenging 
adiYities, such as flat wa ter 
canoeing and cross country ski 
ing. They are not interested in 
Nartificial~ activities such as scuba 
diving or difficult activities such 
as white wa ter canoeing. 

They prefer not to see evidence 
of human or industrial activi ty. 

Naturalists tend to travel wilh 
families, are married, have chil
dren al home, and are aged 
between 3(J and 40. Thei r choices 
for a northern Ontario vacation 
"'ere hiking. anoeing., rlShing., 
biking and camping. They prefer 
a basic lodge type accommoda
tio .... or organized campgrounds. 

Adventure Naturalists 
Some 14.6 percent o f thoe;e sur
veyed feU in to this group. They 
enjoy physical activities. such as 
biking or ski touring, and danger
ous activities such as whi te water 
canoeing or ice climbing mOre 
than other groups. They find pas
sive activi t ies!1'5!! desirable. They 
prefer remote settings, and are 
interested in flora. fauna and geo
morphology, They tend to travel 
in Ma)l September and February, 
belong to environmental groups 
and often tra''el with a tenl 

Demographically, this group is 
primarily male, single, and aged 16 
to 30. Their preferred wilderness 
activities "'ere hiking. canoeing. 
moun ta in biking. mountain climb
ing and amping. Basic lodge 
accommodation and unorganized 
tenting appeal 10 this group. 

This group is thought to be a 
good target for remote ad ven ture 
trips in true nature settings. 
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SOCial Legacy of Tourism 
RU&SEI.L E. BRAYLEY 

T
ourism offers more than 
economic benefits to 
residen ts of Winter 
Cities. There is a social 
benefi t as well. 

...... 'i"! are all aware of the fact 
that tou rism enhances the ceo· 
nomic diversity of a destination 
community. [t brings in outside 
money; and provides employment 
opportunities. The effects of 
tourism spending can multiply 
within the community. Tourism 
also can attract new businesses 
and promote local investment. 

The environment can also ben
efit. While many would argue 
tha t consumptive tourism 
depletes natu ral resources and 
CQntributes to pollu tion, it is also 
true that many national treasures 
have been saved because of their 
value to tourism. In addi tion, 
many environmental messes are 
being cleaned up as a result of 
scrutiny related to tourism. 

TI'e Vienna Centre is conduct
ing three rounds of telephone sur
veys in 11 countries at three points 
in time. The first round was com
pleted in 1991. SurvC}'s will be 
conducted again in 1996 and 2001. 

Two Canadian towns are par
ticipating in these surveys, 
Cranbrook, British Columbia, and 
Thompson, Mani toba. Each has a 
population of l!,500. Cranbrook 
has an established tourism indus
try, Thompson is a n' ining town. 

By comparing data from these 
t\\"O communities, we can draw 
some conclusions about the social 
impacts of tourism. 

The first concluSion is that 
tourism affects at titudes toward 
community. People who live in 
tourism communities tend to be 
more willing and interested in 
getting involved with activi ties 
which improve the quality of life 
in thei r community. They have a 
greater sense of belonging and 
are generally more committed to 
community service. 

"People in tOll rism 
communities are more 
aware of the neal 10 

preserve culture, and 
they become personally 
illuolved in be preserva

tion of Ibeil' culture" 

Tourism also appears to affect 
attitudes toward the family. More 
females work outside the home 
in a tourism community. They 
also share the leadership roles. 
which in industrial communities 
are the exclusive domain of men. 
Extended family are more impor· 
tant to pe<lple in tourism commu
ni ties, and pe<lple are more likely 
to rely on "secondary reference 
groups" (school friends and busi
ness associates) in making deci
sions regarding preservation and 
expression of culture. 

Finally, tourism appears to pro
mote positive attitudes toward 
culture. People in tourism rom
munities are more aware of the 
need to preserve culture, and they 
become personally involved in the 
preservation of their culture. 

6 

There are two other important 
social benefits to tourism. Tht'S(! 
WCT"e identified in a study of 23 
remote communities in northern 
Manitoba. They are control of crime 
and promotion of health. While this 
particular study was concerned 
with recreation, and particularly 
recreation leadership, many forms 
of tourism are also recreation. 

In this study, we noticed that 
reported health problems went 
down as recreation Opportunities 
increased. Where there was no 
change in recrea tion opportuni
ties, there was no change in 
heal th problems. 

Crime can also be affected. [n our 
study. crime rates dropped when 
communities added a recreation 
director. Where the posi tion was 
filled for only one year, the crime 
rate rose again in the second year 
of the study. 

So, the social legacy of tourism 
and recreation in Winter Cities is 
a bundle of benefits which 
indudes: 

• community involvement 

• changes in family 

• changes in cultura l perception 

• involvement in cultural 
preservation 

• reduction Or control of illness 

• reduction of crime. 

Add this social legacy to the 
economic and environmental 
legacy of tourism and we have 
the rationale to do whatever it 
takes to develop tourism poten
tial in Bratsk, Irkutsk, Tromso, 
Yellowknife, Winnipeg or any 
other Winter Ci ty. 

~ , 
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Ecotourism 
VLADIM IR BER EZIINYK I'I 
,""""ibl>\l'<"'ll Irt.1Jk 

W
ho" =Iog'" 
tourism? Our defi
nition must take 
into lKXOlInt eoo
nomiC$. which d ri

ves tourism tod;i~ The mo5t 
appropriate defi"i tion 5eems to be: 

A type of tourism using the 
natural environment to obtain 
profi ts which are directed partly 
at environmental recovery and 
3150 used to improve the standard 
of living of the local population. 

This view of ecotourism seems 
10 fit wi th the World Bank in\'e!I
ligation of the potential for the 
Lake Baikal region. 

On the one hand the aim 
~ms 10 be to preserve D world 
heri tage site and on the other to 
present alternatives 10 industrial 
development of the region. 

While the decision of the 
World Bank is pending.. we, the 
local inhabi tants, should be look
ing al ways to preserVE! the envi
ronmen t and take advantage of 
the growing interest in it from 
the population of developing 
countries. 

Why i, there an interest in 
C«Itourism? It appears to be a 
manifestation of a desire for a 
healthier lifestyle on the part of 
people in the west. They raft 
rivers, ride elephants. go on 
photo safaris. Few come to 
Russia. Ai r safety; Chechnya, and 
our C«Inomic si tuation are partly 
to blame. There is very little 
information available for thIs 
region as well. 

How~r, if we could capture 
some of this flow of ecotourists, 
we really could solve some of the 
problems of this region. While 
the words ecotourist are unfamil-
iar to \Ill, we've always had a sim
ilar type of visitor, the amateur 
tourist. The di fference is amateur 
tourists generally don't pay for 
services, so do not influence the 

local economy. Ecological 
tou rism is amateur tourism 
on a paid basis. 

Amateur tourists should 
be encouraged.. too. 

• Amateur tourism (for e~am
pie tra\"CUing as a young person) 

develops a need for tra\"ClIing. 
3nd cultiva tes the love of 

natu re. It also provides seri
ous physical training. and 

offers insigh ts in to cultures. This 
is the spawning ground for weLl 

__ trilined staff and tour planners 
for ecological tourism. 

Where should we Sl3tI to 
encourage e«l1ogicaltourists? An 

, 

estimate of natural re!lQUrce5 is 
available. What about staft"? Are 
they trained? What about infra
structure: shelters. hotels. transport? 

And wha t about the tourists? 
Where wiLl they rome from? 

This has been a problem for us 
here. ~ ha\"C a recen t invest
ment in tourism infrastructure, 
but there is not even a committee 
to promote tourism, and there is 
no go\"Crnment program to de\"CI
op tourism.. Facilities are lacking 
in the ecotourism area. and local 
in terests tend to the traditional 
Russian sanatoriums and health 
spas. adapted to Siberian condi
tions. Economics. that is. who 
will pay, will determine the 
future of our Industry. 

InterBAIKAL is our tourism 
promotion newspaper, published 
three times a ~ar, in English, 
Japanese. German and Olinese. 
Together the th ree iSSUes will 
become a guide to tourism and 
ecological opportunites in thi5 
area. and the development of ec0-

logical tourism around the world 
~ can learn much from other 

areas, The parado~ical ability of 
ecotourism to contribute to the 
preserva tion of aboriginal cul ture, 
while improving local standards 
of living is a lesson from 
Australia, from the United Sta tes 
and from Canada which we could 
apply in eastern Siberia. 
tntcrBA1KAL- is collecting and 
distributing this information. 

The establishment of a School 
of Ecological Thurism in Irkutsk 
should help give tourism more 
statuTo!: here. The ~ool will train 
rescue teams. rang('1"$, and hunting 
guides. as well as ecological guides. 
and is supported by agencies In aU 
these tourism relatoo endeavours. 
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W?QUE11E Winter Cities ) 

The world will 5e('m a 
smaller place during the 
week of February 12-15, 
1997, when the world's 

Winter Cities ronvene under the 
Superior Dome, in Marquette, 
Mkhigan. They'll be exploring 
the advantages of and some solu
tions to Mother Nature's gifts. 
Winter Cities <J7 will foster a true M 
global partnership to make sus
tainable improvements to life A within winter dimes. 

HI believe that the global part- R 
nership shared by the circumpo-
lar global village, which includes Q 
aU the countries in the Northern 
Hemisphere, is an important one 
to work toward, N says President 
of the Winter Cities Association, 
Pat McMahon of Yellowknife, 

U 
E 

Northwest Territories, Canada, NIt T 
gives the winter cities that make 
up these countries the opportuni- T 
ty to do business with a multi-
tude of people who are all deal
ing with the same winter issues. 
As such, these businesses and 
rommunity leaders will ultima te-
ly give a boost to their 
economies." 

Winter Cities 'Cfl is unique in 
that it will integrate its Forum 
and Grand Exhibition segments. 
Many exhibitors will appear as 
forum speakers and offer work
shops and demonstrations in addi
tion to showcasing their products. 
Forum presentations will be 
directly n>lated to what is happen
ing on the showroom floor, 

NThe theme shared by the 
forum and exhibition is 'people 
doing business across borders',~ 
says Mary Soper, Project Di rector 
of Win ter Cities '<J7, "Forum dele
gates will be introduced to solu-

E 

tions to winter challenges as well 
as becoming acquainted wi th the 
people and technologies from 
across the globe which can help 
make these solutions realities. 

NOne of our goals for Ihe exhi
bition is to identify buyers who 
will be interested in our exhibitors' 
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products, and recruit them to 
participate in the event We want 
to offer our exhibi tors more than 
a showcase, ..... e wan t to offer them 
qualified business contacts and 
real sales opportunities. N 

Grand Exhibition '<J7 will offer 
cold ,veather-relatcd companies a 
global marketing opportuni ty to 
showcase products, technologies, 
and services to hundreds of 
potential customers from around 
the world. The actual trade floor 
will reflect diverse winter cul
tures giving the impression of a 
"global village" offering cutling 
edge technology, products and 

, 

services to improve the world's 
reaction to winter conditions. 

"By focussing on doing busi
ness across borders, we're trying 
to spotlight success stories and 
actual solutions to winter issues 
that affect our business climate,N 
says Pat Coleman, vice president 
of both the international Winter 

M Cities Association and Marquette 
Winter Cities Association. "We're 
laying out Forum components 
that will focus on successful solu
tions utilized by winter commu-

( nities to solve problems and 
improve their quality of life," 

H 

I 

The Forum segment of Winter 
Cities 'f17 will focus on four pro
gram tracks which romplement 
the theme of the Grand 

G Exhibition, Within each of the 
following tracks, spedfic topics 
will be presented and explored, 

A Ea:momic Der,clopmimt - giv
ing a range of ideas and examples 

N for maximizing the charms of 
winter, Rerource base communi
ties 10 high-tech and service 
economies. 

Topics: State and provincial ec0-

nomic development programs, 
military base fe-use, role of 001-
leges and universities, intema
lionaltrade, tourism, 

Elluiro"mmu - presenting new 
methods to protect the unique 
environments of winter cities, as 
well as to prevent environmental 
problems caused by excessive 
run-off and other rold weather 
phenomena, 

Topics: Salt bans on highways, 
zero discharge regula tions, solu
tion mining, new methods of 
water treatment. 

1 
J 
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Forum & Grand Exhibition 
Livability -offering proven tech
niques and new ideas for enhanc
ing transportation, housing.. recre
ation, hea lth care, and public sec
vices in winter climates. 

Thplcs: Community rtde\.'eJop
men!. recreation, urban 
design/ city planning. snow man
agement,. archilo.'cture in Siberia. 
O'tildren of the North. M 
TeclmoJogy -prOlliding the ia t-
est in applied sciences designed A 
to increase comfort, convenience, 
safety and security for winter R 
cities inhabitants. 

Topics: DowntOwn snowmelt.. Q 
comrnunic:ations. and buiklinglheat-
ing and \,enlil .. tion technolog)\ U 

These tracks arc designed to E 
organize the CQnference to address 
important issues which affect T 
winter oommunities everywhere. 

"'Winter affects so many ele- T 
ments of life,~ s.ays Coleman_ 
""Th.e goal of the M;uquette E 
Winter Cities Forum i5 a simple 
but important one, to give profes
sionals, public officials, and busi~ 
ness leaders the opportunity to 
improve their environment and 
economies by embracing a differ
ent attitude toward winter, The 
mnfurence will spotlight suo:e;s
ful approaches and !IOlutioM 
toward winter iSliues,. providing 
positive examples and perhaps 
even inspiration." 

Michigan's Upper Peninsula is 
home to a number of business 
and mmmunity su<xess stories 
thai will """ featured at the mnfer
ence. Jorma Lankinen. Owner of 
l..mkinen General ConITaCting, 
Inc provides an example of a suc
cessful business relatioru;hip made 
possible through the Winler Cities 

mO\'l:'menl. Leonid Rarkov, vice
mayor of Bratsk,. Russia, a city of 
280,(l(Xl people in Siberia, was 50 

impressed with American home 
building methods in Marquette 
this past June, that he invited 
Lankinen to Russia 10 tea.:h 
American building techniques. 

• 
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Lankinen visited Bratsk. and is 
now discussing setting up a plant 
that uses recycled paper to make 
cellulose iru;ulalion. Bratsk has 
Rus.sia's biggest ",'OOd-processing 
mmplex, with 10 factories that 
produce pulp, paper, plywood 
and fibre board. "We like wha t 
Jorma is doing," Barkov said 
through an in terpreter. ':As a pro
fessionaL he will take into mn
sideration the specific fea tures of 
our area_ In th ... future, we may 
create a joint wnture in Bratsk 
and perhaps open Jonna's affili
ate mmpany,~ 

9 

Lankinen and Barkov are 
proof that doing business across 
borders by sharing and lea rning 
is just one of the rewards of get
ting involved with the magic of 
the Winter Cities mO\'l:'menl. 
Rarkov, who hosted the 1995 
Forum in Siberia.. ~id he is 
impressed with the enthusiasm 

M
in Marquette in preparation for 
the 1997 Winter Cities Forum. 

~Municipal leaders or product 
manufacturers, everyone of our 

(
delega tes and exhibitors will be 
here for a common purpose. H 

adds Mary Soper, HWe can make 
H the biggest difference by working 

together. In l\brquette, we hope 

I to make that clear by hosting a 
gathering that will introduce pe0-

ple to one another and build per
G sonal relationships leading to 

long term business pa rtnerships.~ 

A 

N ~1'}db" '97 L:.Mft ttian 
The Grand Exhibition will fea
ture nearly 200 exhibi tors dis
playing their wares.. This fantastic 
trade show will Include both 
exhibits and workshops. wi th 
hands on product demonstrat ioru; 
by the exhibitors. 

The exhibi t ion will take pla~ 
in the world 's largest wooden 
dome, with 5.1 a~ under one 
roof. The Superior Dome is locat
ed at The Northern Michigan 
University campus,. at Marquette. 

Winter means Opportunities 
for business, big pnd smalL It also 
means researeh. products, ser
vices, tourism.. technology and 
more. The exhibition will """ the 
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"II gives the winter 

cities that make liP 

these cOllnlries the 

opportunity to do 

business with a 

multitude of people 

who are all dealing 

wi/h the same winter 

issues. As such, these 

businesses and 

COII/IIIU/l ity leaders 

will II ltimately give 

a boost to their 

ecollomies." 
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premi~re marketing Opportunity 
for businesses and professionals 
from around the world who are 
involved in developing. produC"
ing and se!ling winter related 
products, services and technology. 

Exhibitors will include all 
aspects of winter ci ty li fe, wi th a 
special torus on: equipment 
([eets, building material5, le<:h
nology, Iravel and tourism, trans
porta tion and general business. 

Exhibit Rates 
• 10" ~ 10" booth costs up 10 $75a US 
· 25" x]5N boolh easls up /0 $lim us 

This is a world scale opportunity 
to showcase products, technolo
gies and tourism destinations to 
an international audience of busi
ness leaders, municipal and 
regiona l governments, academics 
and interested ciliuns. Some 300 
delegates are expeded. 

Special Events 
Spe<:ial events and cul tural activi
ties will add to the enjoyment of 
the four-day Forum. 

One evening. there'll be a spe
cial p resentation of uSnowflake 
on 42nd Street', a one man show 
of mime, down and slapstick, 
now on stage, off Broadway, in 
New York Cit)' 

At the conclusion of Forum 
''17, Marquette hosts the eighth 
annual Upper Peninsula 200 Sled 
Dog Championship and Midnight 
Run. The race draws dog mush
ers from across the Uniled Slates 
and Canada. Those who wish 10 
follow the mushers and teams 
will be able to take in winter fes
tivals at communi ties along the 
roule, with opportunities for 
cross country skiiing. snowshoe-

ing and exploring the wilderness. 

Olher attractions include 
demonslations by Olympic 
Athletes in training al 
Marquette's Olympic Education 
Centre, sleigh rides, art shows 
and theatre readings. Marquette 
also offers first class entertain
ment and dining facili t ies. 

Touring Michigan 
Linked 10 the Winter Cities 
Forum in time, is the unique 
Frankenmuth Winter Festival.. a 
snowfesl with international ice 
sculpting competitions, a huge 
Christmas store featuring trim 
and gifts. and a restaurant claim
ing to be the world's largest. 

Add on lours include visits to 
Sault Ste. Marie, Michigan and 
Sault Ste. Marie, Ontario, where 
locks provide a water elevator 10 
allow huge ore carriers to travel 
from Lake Superior to the other 
Great Lakes. 

Houghton, Michigan is anoth
er potentia] tour si te. [n 1988, the 
City of Houghton won the Award 
of Excellence for Downtown 
Building Design, Technology and 
Urban [nfrastructuTi! from the 
Winler Ci ties Association. 11'$ also 
listed in the book "The 100 Best 
Small Thwns in American. 
Houghton rebuilt its downtown 
using buildings dating from Ihe 
town's copper mining em at the 
turn of the last century. 

For more information, or to 
register in advantt, contact: 

hLtHQUl!1T£ 
Wi .. /er Cities AssQcu,tio .. 

228 w Ifmb;"810'~ 
Marqllelle, !Ill USA 49855 
Pbm,e 1906228-5571 
Fax I 906 228-5572 
e-ma.il· w;nci/ies(laolcQm 



WI NTf~ CIT I ! S 

WinterNet-http://wnet.gov.edmonton.ab.ca 

Winter Citie; 
on the 

World Wide Web 

A 
smorgasbord of 
municipal members of 
the Winter CitiC!; 
Association is now on 
the Internet, the world 

wide romputer information network 

The contact point is the Ci ty 
of Edmonton.. which maintains 
the Winter Cities address, and 
connections to existing sites in 
Qina, Japan, Grt>enland, Iceland, 
Scandin3via, Alaska and Canada, 

The Win ter Cities Association 
set up WinterNet following a 
meeting of Mayors in Anchorage 
in 1994, to facilitate an informa
tion exchange proposal first put 
forward in \990. 

The original purpose of 
WinterNet was to enable Winter 
Cities members exchange infor
mation, particularly te<:hnological 
information. The computer revo
lution sweeping the world has 
also had an impact on WinterNet. 
At first designed for PC based 
systems, it is now available to 
anyone with an internet conne<:
tion and world wide web brows
er. This has expanded the poten
tial audience e~ponen t iaUy. 

WinterNet is a series of com
pllter applications, some of which 
are located on a computer in 
Edmonton, Canada. These appli
ca tions Can be accessed by com
putcr communica tions - known 
as the Internet. The applications 

include a World Wide Web home 
page, which has a public and a 
private viewing area. The public 
viewing ar('a includes a technolo
gy showcase and features infor
mation about WinlerNet member 
ci l ies, and an events calendar. 

The pri""te viewing area, 
available only to WinterNet 
members contains e-mail, telecon
ferencing. the Registry, the 
WinterNet library and the snow 
remo",,1 database. 

The public viewil1g area 
includes a /ecb,/Ology 

sbou.mse andfea/ures 

injormafiol1 about 

If/interNe/ l1Iember cities, 
and em evellts caiel /dm: 

The advan tages of the 
WinterNet are easy, low cost pro
motion possibilities for members 
of the Winter Cities Association. 
The WinterNet public .... -eb site 
includes a world map, with 
clickable dots which link to 
descriptions of the member 
ci lies, or a city's own web site. 
The Showcase offers listings for 
businesses which supply technol
ogy, and educational institutions 
specializing in cold weather tech
nology. A Calendar is also avail· 

" 

able for member ci ti es to use to 
promote upcoming events. 

WinterNet is a forum for 
exploring new ideas and innova
tions, and for expanding trade 
links. WinterNet has the potential 
to be a tremendously useful tool 
for both promotion of winter 
cities and for information 
e~change. 

Wllat's /Ilereon tile Web? 
The WinlerNet sites we explored 
in early April 1996, offered a 
variety of information. Some si tes 
are more interesting than others. 
The level of interest depends not 
on sophistication, but on content, 
though sophistication sometimes 
helps lackluster content. 

OIm"uo:I '"' I"il' J6_. 
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Creating a 

NORIHERN 
S'fYIJE 

One of the significant 
paris of developing a 
liveable northern ci ty 

is developing housing and public 
buildings that me(!t the tests of 
climate and northern residents. 
When it comes to building for a 
northern climate, there is a pool 
of expertise based in northern 
Canada, that is now expanding to 
Russia as weI!. 

Ferguson Simek Dark (FSC), 
based in Yellowknife, is a firm of 
consulting engineers and archito.>cts 
that is recognized as one of the 
leading Canadian specialists in 
cold regions building lechnology. 
FSC has designed over 300 million 
dollars worth of projects in 

CaJ13da's North sine(' 1976. FSC has 
offices in Yellowknife, lqaluit and 
Inuviks Northwest 1erritories, in 
Edmonton and Toronto, and now 
in M0500W and Yakulsk, Russia. 

Together with other Northwest 
Terri tories based architectural, 
engineering and construction rom
panies, FSC has be(,n involved in 
municipal and terri torial govern· 
ment projects, from housing to 
schools and oommunity centres to 
airports and health centres acrOOli 
the Canad ian Arctic. 

Since 1991, some of these 
northern firms have been build
ing a reputation offshore, as well. 
FSC, for example, has designed 

-
-

and acted as project manager for 
construction of two villages, a 
hotel and an ai rport terminal at 
Yakutsk, in Siberia_ 

FSC President Stefan Simek 
has been travelling to Russia for 
some \0 years to develop the 
business. Both the Canadian gov
ernment and the Terri torial gov
ernment assisted with introduc
tions, and technology exchange 
agreements. But the proof of 
FSC"s Ie<:hnology is in the con
struction ronlracts. 

"There are really three impor
lant elements to building for a 
cold dimate," says Stefan Simek. 
"We know we can build livable 



spaces, anywhere. The space $hut
tie proves that. In Ihe North, our 
first roncern is to build SO that 
people can a(ford to live in the 
dwelling. II must be economical 
to operate in Ihe extreme condi
tions we enrounter in the Arctic. 

'That Iype of design requires 
some experience of Arctic condi
tions. so that you learn 10 express 
the IiUle nuances - orienting the 
buildings to avoid wind or snow 
buildup, using the latest technol
ogy to advantage. I beliC\~ that 
our northern experience is essen
tial to successful projects in 
extreme conditions. 

W.Nl t . C I I I ( S 

"The second requirement for 
buildings in a cold dimate is ease 
of construction. We have a very 
short window of building time in 
the Arctic. We have to design 
buildings which can be put 
together in just two or three 
months. We also need to consider 
our materials from the standpoint 
of shipping. uArcticu usually means 
there is no lumberyard or h~ rd

ware store, down the street. IA.\:! 
have to assemble the materials and 
.ship the whole package to the site. 
Again. economics is im]XH1ant. 

"The third requirement for 
successful northern projects is 
really a lifestyle choice. Ideally, 
anyone should be able to build 

" 

"Its not ojlen you gel 

to bu Uti a bra nd 

new town So it was 

illterestillg to be 

able (0 pilI all our 

experience into one 

project. ,. 

their own dwelling. if the materi
als were available. Yellowknife 
offers many examples of this, 
where people ha~ experimented 
with different sizes of dwellings 
and different types of dwellings. 
These people want to lh~ in their 
own space, and are prepared to 
face the winter when they go out. 

uOther people want to remain 
inside in winter, and we havc 
examples of this here in 
Yellowknife, a5 well. in our high 
rise apartmenl$. 1 personally 
think if buildings can be ronnect
ed,. or if offices and shops can 
share a building. we should try to 
do this in our climate." 

~,,"..,.J ... ".,,, potgt 
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The Canadian Village in Sakha 
Simek still views the first over
seas project. the Canadian Village 
at Sakha, Yaku tsk. in 1992, as per
haps the most challenging, and 
gratify ing. "It was intended as a 
transfer of technology," says 
Sim .... k. "We were demonstr~ting 
to them how we build in Arctic 
Canada. As [said, I think people 
should design and build their 
own houses, but in Ihis case ,,~ 
were demonstrating how we 
would build an Arctic town, and 
all the houses were similar." 

The project involved construc
tion of 37 houses, water supply, 
sewage treatment, administ ration 
centre, school ston', health cen
tre, firehalL cafeteria and emer
gency power station. The proven 
cold regions designs, building 
materials and most of the tools 
were shipped frQm the port of 
Vancouver, Canada, to Ihe 
Siberian site on the Lena River, 

by Russian freighter and barge. 

"Its not often you gel to build a 
brand new town. So it was inter
esting to be able to put all our 
experience into one project. I'm 
thinking of the things we have 
learned about orientation of hous
es, for example, or the distances 
necessary bel~n dwellings. 

':Another example of using our 
prior experience is the school at 
Yakutsk. we have built OVer 20 
schools in the Arctic, $I) Ihe 
school we built in Sakha reflects 
the combinl.'<! experience of 20 
Arctic communities. r think we 
have been able 10 combine what 
we have learned aboutlhe aes
thetic desires of a northern com
muni ty, with economical con
struction methods. Of COUI'5C, in 
Russia, the economic reali ties are 
even mOre pronounced than they 
are here in Canada. 

" 

"We had a lot of help wilh 
that project," adds Simek. Clark 
Builders, also of Yellowknife. was 
construction manager {or Ihe pro
ject. The buildings, essentially the 
same as those constructed in the 
Canadian North. incorporate light 
\veight structural el .... ments such 
as wood stud framing. vapour 
barrier, fibreglass insula tion, gyp
sum board, air barrier, wood sid
ing, aspha lt roofing.. open web 
steel joists and aluminum win
dow frames. 

At the time of construction. 
these were revolutionary building 
materials for Yakutsk, where 
poured in place and prefabricated 
concrete had previously been the 
building materials of choice. 

FSC is also pursuing projects 
and joint ventures in China and 
the Slovak Republic. 



Hotel Onto rio 
FSC designed and built with a 
Russian partner a small, 12 suite 
business hotel near 'takutsk, in 
traditional log style with high 
tech Canadian mechanical and 
electrical systems. Hotel Ontario 
serves foreign business people 
with modern telec<lmmunications 
and western style lodgings in 
Siberia. 

Yokutsk in lernati01ul1 
Air Tennjnai Building 
FSC's International Air Terminal 
Building in Yaku tsk is a 6000 
~uare metre structure next to 
existing domestic terminal The 
project had to meet both Russian 
Federation airpon requirements 
as well as those of the 
Int('rnalional Civil Aviation 
Authority. 

Inside, thE.' steel "trees~ and 
gE.'ntly curving walls offE.'r an 
impression of a sub-arctic forest 
clE.'aring. and provid(' views of 
both thE.' city and thE.' terminal 
apron. The building envelope is 
designed to modemte the severe 
climatic swings of central Siberia: 
lows of minus 60 {elsius in win
ter to highs of plus 40 Celsius in 
SUmmE.'r. 

Yakulsk Housing Project 
This past yt'ar, the City of 
Yakutsk needed emergency relief 
housing for residents whose 
homes were flooded. FSC was 
contracted to design, procure and 
build 504, 48 square met re apart
ment units. Again the solution is 
a varia tion on housing developed 
for communi ties in Canada's 
North. Eight-plex buildings, 
arranged in dusters, provide a 
sense of community for residents. 

The project schedule called for 
completion over a six month sea
son during the coldest part of the 
winter. Local Russian labour was 
maximized for the project, with 
assistance and training by 
Canadians. 
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Road heating 
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T
he Win terNet horne 
pagl!S have pleasant 
intl!ractive illust rations, 
which roll onto the 
SCreen quickly. There's 

a minimum of copy, providing 
basic information - but no mem
bership form The map showing 
Winter Cities around the world 
has good potential, and work.s 
'veIl though one location we tried 
in China gave us an error. 

Harbin.. China, has a charming 
site, with a good locator map of 
China, interesting information on 

Harbin and a photo of a sleigh 
pulled by a reindeer. Though the 
site actuaUy appears 10 be located 
in North Aml!rica (from its 
address), il has a defini te interna
tional feeling. 

Reykjavik, l<:('land, has a basic 
home page with dip-a rt but tons 
leading to a well organized and 
inll!resting information base - a 
print-it-yourself guidebook to ser
vices in 1<:('land. 

Sapporo, Japan, features the 
WinterNet logo, then offers a 

" 

home page with a very large 
photo we had to give up trying to 
load. That aside, Sapporo was the 
most interesting site we visited, 
with a wide rangl! of information. 
On a quick visit, our favorite 
page described how roads are 
heated in winter. The description 
is just the right length, and the 
photos show how it works. 
Definitely food for thought for 
those in charge of snow removal 
budgets. 

Finally, on our on/!""hour Web 
tour of winter cities, we dropped 
in to Stockholm, briefly, to find a 
simple and well organized home 
page providing link.s to 20 more 
culture/tourism pages. At that 
poin t we had to get dinner ready. 
But we'll definitely be back. 

The WinterNet, so far. has a 
variety of information for Web 
visitors, and some winter Ie<;h
nology available to thl! public-It's 
a great start . 

As a web surfer, and taxpayer 
in one Win ter City; we'd like to 
see more concrete information on 
what our cities can do to make 
Winter Cities bet ter places to live. 
Sapporo leads the way in this, 
and makes it seem easy. 


